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V Semester B.B.A. Degree (C.8. - Begular/Su pplementary I
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(2019 to 2023 Admissions)
Core Course

III - MABKETING
5B13BBA; Advertising and Brand Management

Time : 3 Hours Max. Marks: 40
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1. What is meant by advertisingir.rlix ? ,,i,i:i,:',;::i:iii":i"'' 
'

2. What is push strategy ? 
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3 what is usP 
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4" Def ine adve rtisement ffii,,,i ii*niiii:ilii:ii:::i:i:::
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5. What is meant by brand positiuhing ?
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6. What is brand image Q'' t. .., ', '":r'.,:ii...:ri:.,.:.:
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Answer any 6 questions. Each question carries 2 marks.

7. Explain the features of an effective advertising.

8. State any two objectives of advertising research.

9. What is brand rejuvenation ?

10^ Point out the factors influencing media planning.

11. What is Maketing Mix ?

(6x1=6)
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12. Mention any two elements of brand identity.
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13. State any two differences between brand image and brand personali$

14. State any two advantages of strong brand equtty. {6x2='12}

PART - C

Answer any Aquestions. Each question carries i marts

15. Explain the concept of 'trecall" in meagu{ng'.advertislng effectiveness,

19. Explain the different brahd e-xtensiun.

(4x3=12)

question carries 5 marks.


