
.'1!

K25F'Y3332 Pages: 1

Third Semester fYUiP Degree (Reg)
NO\/EIUBER 2025

KU3DSCCOUIaO? - MARI(ETING
2024 Adnission onwards

Time : 2 hows

SectionA

Answer aily 6 quesdons. Eeh carries 3 marks.

1. What is meant by wholesaling?

2. What is meant by distribr:tion?

3. What do you mean by far or remote environmerrt?

4. List out the geographic faptors oonsidered for market segmentation.

5. Define Constrmer Buying Behaviotrr.

6. What do you mean by distribution?

7. What is marketing concept?

8. What do you mean by Retailing?

Section B

Answer arry 4 questions. Each camies 6 marks.

9. E><plain the criteria based on which the segrnents re evaluated.

10. What are the stages in target market selection?

11. What are the economic factors affectrng constuner behaviour?

13. How is rtificial intelligence (AI) transforming marketing practices?

14, Explain the role of social media in shaping r@ent marketing trrends.

Section C

Answi:r arry/ E questiurs. Each camies 14 rnar{rs.

1.5. Discuss the various elements of marketing mix and its importance.

16. Analyse the factors inflr:encing pnclng

17. Amtyz,e the merits ana derrerits of wholesaling. Erylain how it differs from
retailing.


